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NATIONAL CET PUBLIC EDUCATION CAMPAIGN
FACTSHEET

Introduction


As the champion of skills upgrading, WDA’s mandate is to open up the skills avenue for our workers to empower them in their employability.  As part of the Continuing Education and Training (CET) Masterplan to build a first class CET system, we plan to significantly increase the annual CET institutional capacity from the current 50,000 training places to 250,000 training places in three to five years’ time.

2.
To sharpen our economic competitiveness by ensuring that workers have the skills industry needs, WDA has embarked on an integrated national education campaign in 2008 to shape the mindset of Singaporeans to recognise the value of skills upgrading, over and above their quest for new knowledge and higher academic qualifications.  

Objectives

3.
The programme seeks to achieve two key objectives:
· Mindset change about the value of skills upgrading; and

· Encourage CET participation, i.e. encourage more workers to sign up for skills-based training, such as WSQ or other industry-recognised certification.

Target Audience

4.
The primary target audience are workers – young, old, professional, blue-collar.  However, in recognition of the influence of employers and their capacity to send workers for training, we will also be targeting employers to encourage them to send their workers for CET. 
Key Message

5.
The key message to both workers and employers is “Learning for Life, Advancing with Skills”.  Workers can advance with skills in terms of career progression and enjoying a better life while employers advance with skills in terms of moving their business up the value chain. 

Key Thrusts of the Programme
6.
We will use multiple channels to communicate our key messages. These include:
i.
Above-The-Line Advertising
The programme integrates the following channels to reach out to the masses:
· TVC – Ch 8, 5, Suria & Vasantham (from 08 October onwards)

· Radio – Open talks and radio ads (from 13 October onwards)

· Press Print – All mainstream newpapers (from 09 October onwards)

· Outdoor – MRT trains, bus-stops and TV mobile (from 15 October onwards)

· Online – information and job portals (from 24 October onwards)

ii.
Direct Marketing  

WDA will produce:
· quarterly CET Newsletters to showcase the skills training programmes available and demonstrate the benefits of skills upgrading to both workers and employers;

· annual training directory of quality CET Centres and WSQ Accredited Training Organisations so that workers know where to go for quality CET training

iii.
On-ground activities
Bring CET to the people through on-ground activities like roadshows where workers can find out about available CET programmes and sign up for training on the spot.
To date, WDA has organised two major roadshows in July at Toa Payoh HDB Hub and in September at VivoCity.  Both roadshows saw respectively an estimated visitorship of 14,000 and 11,200 respectively and about 90 % of those who responded to our onsite surveys indicated that the visit had led them to recognise the value of skills upgrading.
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